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What’s not to love? This issue celebrates
the men and women of the industry who
inspire and motivate — good people who
are doing great things. These individuals are
setting the standard for corporate leader-
ship, research and development, technology
enhancement, creativity, marketing, strate-
gy, and more. In an industry that at times is
slow to change, these individuals are having
a positive impact through their actions.  

We want to thank all of our readers who
took time out of their busy schedules to
nominate their choices for this year’s
PharmaVOICE 100. The nominations start-
ed to roll in Aug. 1, 2007, with the last entry
being posted May 1, 2008, at 11:59 p.m. In
those nine months we received thousands of
entries, which reaffirmed what many of us
have known for some time: real-life heroes do
exist in this industry, an industry that is
often maligned and misunderstood. 

This outpouring of support has been
exciting and challenging. As you might
imagine, each year the selection process
becomes more difficult. With thousands of
nominees to consider, our staff relies on not
only the number of nominations received,
but the write-ups themselves, which pro-
vide comprehensive accounts as to how and
why an individual provided inspiration or
motivation. We also take into account an
individual’s extracurricular activities, such
as community service, involvement with
industry-related organizations and associa-
tions, and philanthropic activities. We also
consider how an individual leads his or her
organization, group, or team. We look for
leaders who  provide guidance and mentor-
ship to colleagues inside their own compa-
nies as well as to those beyond their corpo-
rate landscape. We celebrate invididuals
who are acting as change agents to improve
the industry’s performance and reputation.

Each year we strive to give you more per-
sonal insights into the PharmaVOICE 100.
As such, we asked our industry leaders to pro-
vide us with the two adjectives that they
believe best describe themselves. Hands

down the resounding consensus of responses
included passion and compassion, with
healthy doses of integrity, candor, and inno-
vation thrown in.  

These invididuals are indeed passionate
about the sectors they serve — pharma, bio-
pharma, biotech, contract research, clinical
research and development, patient educa-
tion, patient recruitment, advertising, tech-
nology, and many others — as well as the
overall industry. They are committed to
doing the right thing for the right reasons. 

To make the issue easier to navigate, we
have divided the honorees into categories that
we think best capture their skill sets and
expertise. Please note, however, that many of
this year’s honorees could easily fit into sever-
al of the following sections: commanders and
chiefs, entrepreneurs, change agents, brand
champions, researchers & scientists, patient
advocates, technologists, and mentors.

I hope you enjoy getting to know this
distinguished group as much as we did.
With a special thanks to Cathy Liszewski for
her design and to Kim Ribbink for writing
the profiles, and on behalf of the rest of edi-
torial team of PharmaVOICE — Denise
Myshko, Robin Robinson, and Carolyn
Gretton — I want to thank our 100 for
making this issue possible. We look forward
to many more inspiring conversations, and
we can’t wait to see who makes next year’s
list. Submit your nomination for 2009 now!

Taren Grom
Editor

As the world embraces different media options,so do

we.We are happy to provide you with access to these

and other thought leaders through Podcasts,Videos,

whitepapers,and,of course,print.
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property of PharmaLinx LLC.
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utor to positive change in clinical research.
Mr. Waife’s wealth of knowledge surrounding

the current status of drug development, and his
vision for what this might look like in the future,
has made him an invaluable advisor and sound-
ing board in affecting change. And his eloquence
and logic give his clients comfort that they are
receiving sound and valuable advice.

Beyond his understanding of change
paradigms, what separates Mr. Waife and his team
from other consultants is the realization that the
culture and landscape at each company play a sig-
nificant role in the decision points that are made.
Therefore solutions are adapted to fit the compa-
ny, rather than treating each one as a commodity
onto which a standard process is forced. 

In addition to his creative ability to engineer
and design solutions, what clients like most
about Mr. Waife is his direct manner. They know
that he and his consultants will be honest and
direct, informed, and to the point, and they are
not afraid to tell them what they may not want
to hear. 

What he, in turn, enjoys is working with peo-
ple who are creative, who demonstrate good
judgment, who work hard, and who have a keen
sense of humor.

GETTING PERSONAL Ronald S.Waife is President of Waife &

Associates Inc. (waife.com), Needham, Mass., a change man-

For the past 15
years, Ron Waife
h a s b e e n a
prophetic voice in
t h e i n d u s t r y .

Time and again he has anticipated develop-
ments in the industry, particularly those
related to technology, and has described the
implications of those developments for the
successful execution of clinical trials. 

He was ahead of the curve in demonstrating
how the clinical process must adapt to techno-
logical innovation. In the sincerest form of flat-
tery, this theme is now heard from almost every
conference podium, as stories of EDC adoption
are framed in Mr. Waife’s original terms: it’s the
process, not the technology.

He has also been influential through his work
related to governance in change management.
Mr. Waife doesn’t just speak about the need for
executive buy in; his company applies the con-
cept directly to organizational structure and helps
companies establish the right steering commit-
tee, advisory council, and other mechanisms to
ensure that change is real and lasting.

In an industry that still enjoys relatively high
profits, one of the biggest challenges is pushing
for improved and intelligent operational efficien-
cy, not simply following trendy broad-brush
ideas. Mr. Waife’s guidance and insights have
been a positive force for effecting change. 

That Waife & Associates has stood the test of
time is no mean feat. Around 95% of all consult-
ing companies fail within three years, but after 15
years, the company is still a meaningful contrib-

The Process Prophet
Ron Waife’s advice focuses on telling clients what they need
to know, whereas others tell them what they want to hear.

Ronald WAIFE

The Commanders Chiefs

“LEADERS ARE MADE,THEY ARE NOT BORN.THEY ARE MADE BY HARD EFFORT,WHICH IS THE

PRICE ALL OF US MUST PAY TO ACHIEVE ANY GOAL THAT IS WORTHWHILE.“

This quote from the great NFL coach Vince Lombardi sums up the collective excellence of this
group of company leaders,who are taking their organizations to the next level through their hard
work, dedication, and attention to inspiring and motivating those around them to reach their
own level of leadership.

& 

agement consultancy focusing on clinical research in the

pharmaceutical industry. Since 1983, the company has

served more than 200 clients, including large and small

pharmas, biotechs, service and technology vendors, and the

investment community.Mr.Waife is also Executive Director of

The Clinical Research Executive Forum, a seminar series for

industry executives exploring how to improve the clinical

research process. Mr. Waife’s previous experience includes a

decade of executive positions in high technology, including

Motorola and BBN, and a decade in international public

health, researching clinical studies, supporting health deliv-

ery projects in developing countries,and writing clinical text-

books and training films. Mr.Waife has also been an instruc-

tor and facilitator in Total Quality Management (TQM)

techniques, both at BBN and for the Center for Quality Man-

agement. He is the author and editor of several books, arti-

cles, and films, and a frequent lecturer at international con-

ferences.

NAME: Ronald S. Waife

TITLE: President

COMPANY: Waife & Associates Inc.

EDUCATION: B.S., The Johns Hopkins 

University; MPH, Harvard School of Public 

Health

PLACE OF BIRTH: Philadelphia (grew up in

Indianapolis)

ON HIS READING LIST: Mystery novels and The

New York Times Book Review, which provides an

excellent condensation of everything else 

FAMILY: Wife and twin daughters in high school

FIRST JOB: News director at a radio station in

rural Indiana 

BLUNT.

C
R

E
A

T
IV

E
.



The PHARMAVOICE 100

Jeffrey S. Aronin
Ovation Pharmaceuticals
Inc.

Gerianne T.

DiPiano
FemmePharma Global

Healthcare Inc.

Chris Porter
Clinipace Inc.

Kathleen 

Drennan
Iris Global Clinical Trial

Solutions

Jason Appel
Sanofi-Aventis

Adriann Sax
King Pharmaceuticals Inc.

Mike Rutstein
DraftFCB NY

Dr. Geert 

Kolvenbag 
AstraZeneca

22

44

74

87 

106 

11 

40

55 

82

96 

Keith Howells
Medidata Solutions

Worldwide

119

The Commanders & Chiefs ..............10
Kevin Aniskovich  
Jeffrey S. Aronin   
Ken Begasse Jr.
Gregg Dearhammer  
Fereydoun Firouz  
Melynda Geurts  
Steven Girgenti  
Janet Greeson, Ph.D.
Terrell Herring  
Jay Katz  
Mark Landy, DDS  
Zorba Lieberman  
Jeff Morhet  
David Mott  
Donald Phillips, Pharm.D.
Bill Pollock  
John Racik  
Elaine Riddell  
James Schoeneck  
Chris Schroeder  
Peter Strumph  
Ronald S. Waife  
Howard Weisman

The Entrepreneurs ............................40
Simon Chin  
Gerianne Tringali DiPiano  
Dan Donovan  
Stephen Gerard  
Jane Hollingsworth  
Ramin Najafi, Ph.D.
Chris Porter  
Sandeep Shah  
Howard Steinberg  
Christoph Westphal, M.D., Ph.D.
Carl Whatley  
Stan Woodland  

The Change Agents ............................54
Jason Appel  
Jay Bigelow  
Gregg Brandyberry  
Santino Costanzo  
Sean Cunliffe  
Kathleen Drennan  
Filipe Duarte  
Marc Ferrara  
Thomas Finn  
Colleen Foley  
Alberto Grignolo, Ph.D.
Michael Harte  
Rick Keefer  
Debbie Kenworthy  
Rebecca Daniels Kush, Ph.D.
Michael Leonetti  
Laura Marsh Lynner  
Julian Parreño  

The Change Agents ....................................................continued

Patrick Revelle  
William Roth   
Adriann Sax  
Mollie Shields-Uehling  
Robert Teoh, M.D.
Nila Williams

The Brand Champions ......................84
Jose De Leon  
Camille DeSantis  
Susan Dorfman  
Bill Drummy  
John Harrington  
Michael Laferrera  
Kathy Magnuson  
Bob Mason  
Renee Mellas  
Stephen Neale  
Linda Richardson  
Mike Rutstein

The Researchers ................................94
Julian Adams, Ph.D.
Alain D. Baron, M.D.
Martine Clozel, M.D.
Jean-Jacques Garaud, M.D.
Amir H. Kalali, M.D.
Dennis Keith, Ph.D.
Nick Kenny, Ph.D.
Geert J.C.M. Kolvenbag  M.D., Ph.D., F.F.P.M  
Evan Loh, M.D.
Karen Seibert, Ph.D.

The Patient Advocates ..................106
Jon Butko  
Jaime Cohen  
Steven V. Edelman, M.D.
Linda Kitlinski  
Kristin Patton  
Dorothy Smith, Pharm.D.
Joseph Tonning, M.D., M.P.H., R.Ph.
Meg Walsh  
Jeanne Zucker

The Technologists ............................116
Valdo Arnera, M.D.
Bill Byrom, Ph.D.
Philip A. Garland  
Keith Howells  
Don Schenker  
Rodney Spady

The Mentors ......................................124
Brian Corvino  
Mary Lacquaniti  
Lelia O'Connor  
Danita Sutton, Ph.D.

WHO’S ON THE LIST — 2008 Indexed by Section

Dr. Donald Phillips
Vox Medica 

Jon Butko
MediciGlobal

4 J u l y / A u g u s t  2 0 0 8 PharmaVOICE

To access Podcasts featuring these thought leaders,
visit pharmavoice.com/podcasts.


